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1. Thinki ng about your favourite advertisenent, was it...

25-
49

SLBSAMPLE ADULTS
18- 18-
TOTAL 18+ 34 49
U\ GHTED SAMPLE 984 984 229 502
Vi GHTED SAMPLE 984 984 317 595
n the Tel evi sion 632 632 195 387
64.2 64.2 61.5 65.1
n the Radio 35 3B 11 20
3.5 35 35 33
In the Newspaper 32 32 6 10
3.2 3.2 20 17
In a Magazi ne 39 39 16 25
3.9 39 51 42
n the internet 3B 3B 22 3R
3.6 3.6 6.9 54
An out of hone ad 65 65 31 49
such as a billboard, 6.6 6.6 9.9 8.2
transit ad, or an ad
posted on
or Sonewhere el se 61 61 14 26
6.1 6.1 4.4 4.4
Don' t Know Ref used 86 86 21 46
8.8 88 6.7 7.8
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25 35 35
54 49 54 50+ 55+ 60+
531 302 398 475 379 273
584 313 401 378 289 207
392 211 272 237 175 119
67.1 67.6 67.9 62.7 60.6 57.3
23 9 15 15 9 5
40 3.0 3.8 40 3.2 26
15 6 11 20 16 11
25 20 2.6 54 55 54
20 11 13 12 10 6
35 36 33 3.2 35 30
24 12 13 3 2 2
40 40 33 0.8 0.8 11
39 21 26 16 11 7
6.7 6.6 6.4 42 3.8 3.4
26 13 16 34 32 29
4.4 43 40 9.111.014.2
45 28 35 40 33 27
7.7 89 8610.6 11.6 12.8
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2. Inwhat fornat was the Internet advertisenent?

SUBSAWPLE FAVOLR TE AD WAS ON THE | NTERN\ET

SUBSAVPLE ADULTS
18- 18- 25

TOTAL 18+ 34 49 49
UNVA GHTED SAMPLE 30 30 16 26 19
VE GHTED SAWPLE % 3B 2 3R 28
Avideo ad wth 21 21 13 20 14
sound 58.6 58.6 58.4 62.1 60.3
A video ad w t hout 2 2 1 1 1
sound 6.2 6.2 6.8 46 6.5
A graphical ad with 3 3 1 3 3
sound and noti on 9.6 9.6 6.8 7.8 11.0
A graphical ad with 4 4 3 4 4
notion only 11.4 11.4 13.6 12.5 17.6
A graphical ad with 1 1 - 1 1
sound only 29 29 3.2 4.5
A graphical ad with 4 4 3 3 -
no sound or notion 11.3 11.3 14.5 9.8

or Sonet hing el se

Don' t Know Ref used - -
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3. Have you ever seen an ad that has nade you | augh or cry?

UNVE GHTED SAMPLE
VE GHTED SAMPLE

Yes

No

Don't Know Ref used

SUBSAWLE ADULTS

18- 18- 25- 25- 35 35
TOAL 18+ 34 49 49 54 49 54 50+ 55+ 60+

984 984 229 502 435 531 302 398 475 379 273
984 0984 317 595 496 584 313 401 378 289 207

834 834 272 519 433 509 276 352 305 229 158
84.7 84.7 86.1 87.2 87.587.188.487.780.7 79.2 76.2

144 144 42 72 60 72 34 46 71 59 49
14.6 14.6 13.3 12.1 12.1 12.4 10.9 11.5 18.7 20.3 23.5

6 6 2 4 2 3 2 3 2 1 1
0.6 0.6 0.6 0.7 0.4 0.5 0.7 0.7 0.6 0.5 0.3
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4. Were did you see the ad?

SUBSAMPLE. SEEN AN AD THAT HAS MACE THEM LAUGH AR QRY

35-
49

35
54

50+ 55+ 60+

196 438 381 463 267 349 381 299 207
272 519 433 509 276 352 305 229 158

235 450 382 446 239 303 258 194 133
86.4 86.7 88.1 87.7 86.5 86.3 84.7 84.5 84.4

SUBSAMPLE ADULTS
18- 18- 25- 25-
TOTAL 18+ 34 49 49 ©4
UNVH GHTED SAVPLE 825 825
VA GHTED SAMPLE 834 834
n the Tel evision 718 718
86.1 86.1
O the Radio 17 17 5 9 7 1
21 21 1.7 17 1.6 21
I'n the Newspaper 6 6 - - - 2
0.8 0.8 0.3
In a Magazi ne 9 9 3 5 4 4
1.0 1.0 1.0 0.9 0.8 0.7
n the internet 29 29 16 24 18 20
35 35 58 46 41 4.0
Qit of hone such as 23 23 6 16 11 12
on a bill board, 2.8 28 22 3.2 26 24
transit ad, or an ad
posted on the
Sonewher e el se 20 20 6 11 8 9
24 24 21 21 1.8 17
Don't Know Ref used 11 11 2 4 4 5
1.3 1.3 0.8 0.8 1.0 1.1
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