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FOR IMMEDIATE RELEASE

Television: Unbeatable with or without the WGA disruption
Toronto: January 30, 2008 –– Television in Canada continues to outperform all other media.  Despite concerns in some circles regarding the effect an ongoing writer’s strike might have on viewership, numbers received by the Television Bureau of Canada (TVB) profile a robust and thriving industry.

“Overall, television’s numbers have remained stable across key adult demographic categories, compared to a year ago,” says Theresa Treutler, president and CEO of the Television Bureau of Canada.  “More important, is the fact that television has a staggering five-to-one or larger lead on all other media in terms of consumer perception of advertising effectiveness, influence and engagement.”

Viewership and perception statistics are drawn by TVB from BBM/NMR weekly data, RTS  Fall studies, and BBM Analytics omniVU surveys – comparing Fall 2007 versus the same period a year ago. (For copies of analyses and survey methodology details, please contact TVB per contact information provided below.)
 “Be it in comparison to radio, newspapers, magazines or the internet, television continues to be the overwhelmingly dominant media,” Treutler adds. 

The Television Bureau of Canada (TVB) is the industry association for commercial television broadcasters in Canada. TVB was incorporated in 1962 in Canada and is in the business of providing; leading edge research & information about television advertising, and; video services to its member stations, network & sales rep organizations, agencies and advertisers. 
Contact: 
Theresa Treutler, President & CEO


Television Bureau of Canada


416-413-3886


ttreutler@tvb.ca






































































































TELEVISION BUREAU OF CANADA

160 Bloor Street East, Suite 1005, Toronto, Ontario  M4W 1B9

Telephone 416  923  8813  Fax 416  413  3879

www.tvb.ca
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