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Survey Shows Television Advertising Delivers

Toronto, June 11, 2009 – If you want to know what medium best delivers your message to key demographics, the answer is television.

According to a May 2009 survey conducted by Angus Reid Strategies and commissioned by the Television Bureau of Canada, consumers aged 18-49 and 25-54 believe television advertising to be more influential, effective and persuasive than ads carried by any other medium. These results were consistent among all demographic, household income and education groups including critical and hard to reach 18-34 year-old consumers. Television consistently outperformed radio, print, out-of-home and the Internet.  

“This should come as no surprise to advertisers who have anchored their multi-platform campaigns on television,” says Theresa Treutler, president and CEO of the Television Bureau of Canada. “Television continues to be the base on which advertisers build brands and drive consumer response.”

When Canadians aged 18 to 49, were asked, “Which ONE media source carries advertising that you believe to be the most influential?” more than 65 per cent replied “television”, compared to radio, magazine, internet and out-of-home responses, which each received less than 13 per cent of mentions.
Similar responses were recorded when Canadians were asked about advertising effectiveness and persuasiveness.

Says Treutler: “Ever since TV entered the nation’s homes it has eclipsed all other means of reaching out to advertisers’ most wanted demographics.  This is especially true today.”

Full results may be found at http://www.tvb.ca/pages/RTSA2009
On May 20, 2009, Angus Reid Strategies conducted an online survey among 1,000 randomly selected Canadian adults who are Angus Reid Forum panelists. The margin of error—which measures sampling variability—is +/- 3.1%, 19 times out of 20. The results have been statistically weighted according to the most current education, age, gender and region Census data to ensure a sample representative of the entire adult population of Canada. Discrepancies in or between totals are due to rounding.

The Television Bureau of Canada (TVB) is the industry association for commercial television broadcasters in Canada. TVB is in the business of providing leading edge research, information about television advertising and video services to its member stations, network, sales rep organizations, agencies and advertisers. 

For Interviews and Background, Contact:
Theresa Treutler, President & CEO

Television Bureau of Canada

416-413-3886
ttreutler@tvb.ca






































































































TELEVISION BUREAU OF CANADA

160 Bloor Street East, Suite 1005, Toronto, Ontario  M4W 1B9

Telephone 416. 923. 8813  Fax 416. 413. 3879

www.tvb.ca

[image: image1.jpg]