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 “As Seen On TV” Still Best for Ads

Toronto, January 12, 2009 – The results are in and it wasn’t even close.  By a wide margin, Canadians report that their favourite advertisements are the ones they see on television.

According to a BBM Analytics omniVU study released by the Television Bureau of Canada (TVB), 65.1 percent of Canadian adults aged 18 to 49 stated that their favourite ad was one they had seen on TV.  Out-of-home ranked second with 8.2 percent and the internet came in with only 5.4 percent of responses.

Of those who did cite the internet as carrying their favourite ad, 62.1 percent said that the ad was a video with sound – not unlike traditional TV.  
When it comes to an emotive ad that makes them laugh or cry, 86.7 percent of respondents reported that the ad was on television.

“Advertisers strive to entertain and create an emotional response, and TV does that best,” says TVB president and CEO Theresa Treutler.   
The Television Bureau of Canada (TVB) is the industry association for commercial television broadcasters in Canada.  TVB is in the business of providing leading edge research, information about television advertising and video services to its member stations, network, sales rep organizations, agencies and advertisers. 
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