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For Immediate Release
Television Front and Centre for Cassies 2007 Winners
TORONTO, November 9, 2007 – The relevance and value of Television as an important part of effective advertising campaigns, was underscored Tuesday night at the 2007 Cassies awards presented by the Institute of Communication Agencies (ICA), Association des agences de publicite du Quebec (AAPQ), and the Association of Marketing de Montreal/ Le publicite club de Montreal.
Of the 39 medal-winning campaigns, all but four made significant use of television in their media buy.  Many relied solely on the power of television to deliver the audience and demographics they needed.

Cassies is the only Canadian advertising awards show that recognizes proven business effectiveness, backed by rigorous published cases. 
“The 2007 Cassies proved yet again that television is the premier medium for powering effective advertising campaigns,” says Theresa Treutler, president and CEO of the Television Bureau of Canada.  “No medium surpasses television in terms of reach, reliability and results.”
The Television Bureau of Canada (TVB) is the industry association for commercial television broadcasters in Canada. TVB was incorporated in 1962 in Canada and is in the business of providing leading edge research & information about television advertising, and video services to its member stations, network & sales rep organizations, and agencies and advertisers. 
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TELEVISION BUREAU OF CANADA

160 Bloor Street East, Suite 1005, Toronto, Ontario  M4W 1B9
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