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“Heightened state of awareness” boosts TV ads’ effectiveness

Toronto, January 19, 2009 – People who use digital video recorders to fast forward through television advertisements still absorb the commercial messages due to their being in a “heightened state of awareness” a recent study concludes.  This is especially true when the commercials are ones they have seen before.

Research released January 14, 2009 by the U.S. Advertising Research Foundation (ARF) concluded that the effectiveness of Television advertising has not diminished in the face of burgeoning online video, fragmentation of audiences and proliferation of digital video recorders, but may in fact be increasing.

To address concern’s that the effectiveness of Television advertising may be on the decline, the ARF conducted a massive study which analyzed 388 case studies from 7 U.S. research suppliers.

The key questions the ARF sought to answer were whether the effectiveness of TV impressions changed over time and if TV remains a reasonable option in the media mix.

Among the study’s conclusions were that  people are in heightened states of awareness while fast forwarding which enables them to still absorb messages.  TV advertising effectiveness was found to be increasing and works best at generating brand awareness
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“This is very reassuring news to all of us who believe in the effectiveness of television advertising,” says Television Bureau of Canada (TVB) president and CEO Theresa Treutler.  “Clearly television remains as the most effective way to convey consumer messages and build brands.”

For a full report on the ARF findings prepared by the organization’s chief research officer, go to the TVB’s Web site at TVB.ca.

The Television Bureau of Canada is the industry association for commercial television broadcasters in Canada.  TVB is in the business of providing leading edge research, information about television advertising and video services to its member stations, network, sales rep organizations, agencies and advertisers. 
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Contact: 
Theresa Treutler, President & CEO


Television Bureau of Canada

416-413-3886

ttreutler@tvb.ca
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